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Introduction:

As innovation continues to spread across establishments; as innovative establishments become more
dominant in the market; as all establishments are increasing their search for innovative products and
services to boost their business; as innovation can also impact production operations in terms of new tools
or innovative manufacturing processes that facilitate production; and as new innovative regulations are
issued to be implemented within establishments to support and improve work processes;

innovation is now considered to be a vital factor in improving living standards and can effectively impact
individuals, establishments, and economic sectors. The correct measurement of innovation and the use
of innovation data in research can help policy makers better understand social and economic changes,
evaluate the (positive or negative) social and economic contributions of innovation, and identify and
evaluate the effectiveness and efficiency of their policies.

The Kingdom of Saudi Arabia is moving toward economic diversification as part of Vision 2030, and is
looking to support the private sector and increase its contribution to the economy. Therefore, it has
become essential to identify the size of innovation in the local market and at establishments operating
within the Kingdom. How successful are new and innovative products in the local market and to what
extent does the local market embrace innovations? What is the importance of innovation when it comes
to Vision 2030 objectives related to economic diversification, increasing the contribution of the private
sector to the GDP, and increasing local content? The Institutional Innovation Survey is significant because
it measures the availability of new products on the market, the development of production and
manufacturing mechanisms, and the development and updating of organizational processes. This helps
reinforce the effectiveness and productivity of the private sector and increases its contributions to the
GDP.

The General Authority for Statistics conducted the first Institutional Innovation Survey in 2019, and
considers the survey to be among important economic statistics. The survey seeks to provide the
information needed to identify the general direction innovation is taking in the Kingdom of Saudi Arabia
and to provide data on the size of innovation within establishments and the local market. It further paints
a picture of the extent to which establishments are embracing new ideas and innovations, and which
establishment groups are the most innovative and most fostering of new and innovative ideas.

In this context, the GASTAT would like to express its appreciation and thanks to all those who helped accomplish this
project, starting with the establishments that formed the survey sample for their collaboration in providing the
necessary data. GASTAT hopes that the results of this survey will reinforce the economic statistics database. It also

welcomes any suggestions that may help develop this survey and increase its benefits.

General Authority for Statistics
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| 1.Data sources of The Institutional Innovation Survey

The Institutional Innovation Survey bulletin depends for its data on the Institutional Innovation Survey,
which is a field survey conducted by GASTAT on a yearly basis and listed under the classification of
"economic statistics". Data is collected for the survey by visiting a sample of economic establishments
that represent the aforementioned fields in all administrative regions of the Kingdom of Saudi Arabia,
and by completing an electronic questionnaire that includes a number of questions. Estimations and

indicators are then provided in relation to the Institutional Innovation Survey.

| 2.0bjectives:

e Provide data on the size of innovation in corporations and the local market

e Identify the extent to which the market accepts new products

e Clarify the size of expenditure on innovation

e Provide data on the extent to which companies could adopt new ideas and innovations

e Determine the categories of companies that innovate and adopt new ideas the most

e Provide data on the market situation, social acceptance of innovations, and new products to
companies that annually come up with new products or companies that work in the field of

innovation

3.Institutional Innovation Survey Bulletin
Terminology and Concepts:

4.1. Innovation:lt can be a product, an operation, or a new or improved organization or
marketing method that is largely different from previous products or operations at the
establishment, and that is provided to potential users or used in the production process.

Innovation can be measures in two parts::

1. Innovation in products: A new or improved good or service introduced to the market that is
largely different from the previous good or service provided by the establishment.

2. Innovation in business operations: A new or improved commercial operation rolled out for one or
more functions that is largely different from the previous commercial operation used at the
establishment.

Innovation in business operations covers six different functions at the establishment as clarified in
literature on business management. Two of these functions are related to the establishment’s core
activity in terms of producing and delivering the products to be sold, while the remaining functions

are related to supporting activities such as marketing and administration.
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4.2.

4.3.

44.

4.5.

4.6.

4.7.

4.8.

4.9.

Product innovation:It often indicates a tangible element such as a smart phone, a furniture
piece, or a usable software. Music and films are also considered products.

Service innovation:It often relates to intangible elements such as insurance, educational
courses, flights, consultancy, and other services.

Operational innovationlt indicates the implementation of a new or largely improved
operation, distribution method, or supporting activity.

Organizational innovation:Organizational innovation refers to a new organization method -
not previously used at the establishment - that is implemented within the establishment’s
operations (including knowledge management), its workplace organization (strategic
changes to the organizational structure), or its external relations.

Marketing innovationlt refers to the implementation of a new marketing concept or strategy
- not previously used at the establishment - that largely differs from the marketing methods
currently used at the establishment.

Patent: It is an exclusive protective document granted to the party that created or reached
the innovation.

Industrial design rights:Industrial design refers to the visual or aesthetic appearance of an
item. It may consist of solid elements such as shapes or surfaces, or two-dimensional elements
such as drawings, lines or colors.

Trademark: A trademark is a mark that differentiates products or services from those of other

establishments. They are protected by regulations on sole proprietorship.

Key Indicators:

i

Indicator Description of Indicator

Number of innovating The overall number of innovating establishments

establishments

Field of work of the The economic activity practiced by the establishments

innovating

establishments

Markets where the The market location that the establishments used to sell their goods or

innovating services

establishments operate

Expenditure on The total amount spent by the establishment on innovation

innovation at innovating

establishments
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Innovation revenues The revenues gained from selling innovative goods or providing innovative
services
Educational level of The overall number of workers according to educational level

employees at innovating

establishments

4.Coverage:

1. Spatial Coverage:
The Institutional Innovation Survey covers the thirteen administrative regions of the Kingdom of Saudi
Arabia. The survey covers the following regions: Riyadh, Makkah, Madinah, Qassim, Eastern Region, Asir,
Tabuk, Hail, Northern Borders, Jazan, Najran, Al-Baha and Al-Jouf. Greater importance was given to cities
as they contain around 84% of all establishments in the Kingdom and have nearly 91% of the total
number of employees in the Kingdom. A sample of economic establishments in each region was visited
to ensure selection based on scientific methods and that the sample represents all economic
establishments in the region.

2. Temporal Coverage: “'”:
Data for the Institutional Innovation Survey builds on the three years prior to the survey’s L

implementation: 2016, 2017, 2018.

| 5.Adopted Statistical Classifications:

The data of the bulletin are based on the National Classification of Economic Activities (ISIC 4).

| 6.Sample Selection:

The survey sample was chosen through identifying 6700 establishments involved in targeted economic
activities as a selected sample that represents the survey population at the level of the Kingdom and is

distributed among the thirteen administrative regions of the Kingdom of Saudi Arabia.

Institutional Innovation Survey Sampling Unit:

The sampling unit of this survey is the establishment. It is considered the basic sampling unit of economic

surveys.
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The study population is distributed into layers depending on the size of the establishment and the

economic activity in order to help with choosing a sample that is representative of the study population.

/.Data Collection Tools:

Field Data Collection Questionnaire: The survey questionnaire was drafted and designed by business
statistics experts at GASTAT. International recommendations, standards, and definitions were taken into
consideration during the design of the questionnaire, which was presented to experts and specialists, as

well as to relevant entities to obtain their insights and comments. Questions were redrafted based on a

specific scientific approach aimed at unifying question formats used by researchers.

After the survey form was approved, it was turned into electronic format that could be handled

The form was divided into 10 thematic sections to improve the efficiency of complying with

technical standards during the field work stage:

General data

Product innovation

Operational innovation

Organizational innovation

Marketing innovation

Financial support for

innovation activities

Collaboration in innovation

Innovation systems and

influencing factors

Intellectual property rights

Expenditure on innovation

website:

The complete questionnaire can be viewed and downloaded through the GASTAT official

through advanced data collection systems on tablet devices. The system includes the following:

Reviewing the work zone of the field researcher (survey sample).

Reaching the sample (establishment) using the map on the tablet device.

Completing data of high quality using data check rules and navigation (to automatically detect

input errors and illogical inputs while the completion of the data is underway).

Al
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4- Communicating with supervising entities by exchanging remarks with the field researcher.

8.Data Collection Method:

The workers, who are nominated as field researchers and who visit the establishments to collect the
Institutional Innovation Survey data, are chosen on the basis of several practical and objective criteria
related to the nature of work, such as:

»= Educational level.

» Fieldwork experience.

=  Personal attributes, such as: good conduct, good senses and physical and psychological

fitness.

» The candidate’s success in the training program for the Institutional Innovation Survey.

= The candidate must not be under the age of 20.
All candidates (GASTAT staff and collaborators from some government entities) are qualified and
trained through special training programs as follows:
The method of direct contact with the establishment was adopted in the process of completing the
survey questionnaire and data collection. The field researchers visited the establishments located
within the survey sample after arriving at it using the coordinates recorded on the tablets and the
guiding maps and they introduced themselves and presented official documents proving their
statistical identity. They also clarified the aim of their visit, and presented an overview of the survey
and its objectives. The electronic questionnaire was then completed orally through direct contact with
the owner of the establishment or any official who is familiar with its affairs.
All field researchers use tablet devices to collect the survey questionnaire data according to
timeframes specified for navigating the survey sections and the questionnaire items.
Field researchers at all work locations in the Kingdom use the “synchronization” feature available on
the tablet devices to download and transfer the completed data concerning the establishments
directly to the database linked to them at GASTAT's headquarters where they are stored to be
reviewed and processed at a later stage.
Electronic check rules are applied to guarantee the accuracy, consistency, and logic of the data
entered into the Institutional Innovation Survey questionnaire. They are electronic rules that identify
contradictions and were designed by using a logical link between the answers of the questionnaire
and its variables to help field researchers directly identify any errors upon completing the survey data
with the party in charge of providing the data. These programmed rules don’t allow any mistakes to
go through when an answer contradicts another piece of information or another answer in the

questionnaire.

i3
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= The collected data is verified and reviewed by the field researcher, his/her inspector and the survey
supervisor in the supervision area. All work areas are subjected to a monitoring and reviewing process
from the Data Quality Room at GASTAT's headquarters. The room also controls and monitors the
performance of all working groups in the field during the data collection process, from the first day

and until the last day.
9.Preparation and Reviewing of Results:

After reviewing the accumulated data for the Institutional Innovation Survey, results are calculated,
extracted, uploaded, and stored on the database. The final reviewing processes are conducted by
specialists in business statistics using modern technologies and software designed for the purposes of

reviewing and auditing.

‘ 10.Data Publication:

First: Preparing the results set for publishing:

At this stage, GASTAT uploads data results to the institutional innovation surveys database. It then
prepares publication tables and graphics for the data and indicators, and adds description and
methodology information as seen in this Bulletin. These are prepared in both Arabic and English.
Second: Preparing media material and announcing the bulletin’s release date:

After GASTAT announces the bulletin’s release date on its official website at the beginning of the
calendar year, the Authority prepares the required media materials to announce the bulletin’s release
on all media outlets, as well as its various social media platforms. The announcement is made on the
date set for publication. The bulletin is published on the official website in various templates such as
open data in Excel format

to guarantee its circulation and accessibility to all clients and parties interested in the results of the
Institutional Innovation Survey. The bulletin is then added to the website’s statistics library.

Third: Communicating with clients and providing them with the bulletin:

GASTAT pays great importance to communicating with clients who use its data. Therefore, GASTAT
contacts clients upon the release of the Institutional Innovation Survey bulletin to provide them with
it. GASTAT also receives questions and enquiries from clients regarding the bulletin and its results
through various communication channels. Clients can contact GASTAT to request data. Questions and
inquiries are received via:

=  GASTAT website: www.stats.gov.sa

= GASTAT email: info@stats.gov.sa

= Client support email cs@stats.gov.sa

X
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» Visiting GASTAT’s headquarters in Riyadh or one of its branches in the regions of the

Kingdom.
»  Official letters.

= Phone: (920020081).

11.Implemented Quality Procedures:

The Industrial Innovation Survey is subject to many technical quality procedures to ensure the quality of

survey data. Such procedures include:

1. Using assessments of previous surveys conducted by GASTAT to identify weaknesses and strengths in

survey implementation and improve procedures of statistical data collection.

2. Training and testing researchers to guarantee their ability to properly obtain data in line with the

survey objectives.

3. Testing the electronic tools used to collect data to ensure data integrity and protection at all stages

of the survey implementation.
4. Reducing the burden on respondents by using software and electronic means to collect data.

5. Committing to the timely publication of results based on previously set deadlines.

Several other measures are implemented by the Data Quality Room at GASTAT during the field data

collection process:

Data Quality Room:

It is an operations room that works simultaneously with the field operations of the surveys. It is
equipped with various electronic follow-up tools and monitoring and tracking screens. The observers
and quality specialists in the room review the consistency of the data and detect errors and extreme
values during the field data collection process. This is done by instantly and immediately following up
on what is being completed by the field researcher to check the researchers’ commitment to the
instructions of the survey, ensure the implementation of the schedule of arranged visits to the
establishment, ensure the rationality and reliability of the data, and review some important survey

indicators to ensure data accuracy. The room undertakes several tasks, mainly:

= Reviewing collected data and sending comments to field teams of all levels through an
automated office system connected to the tablet devices used by researchers, so that they
can get the comments automatically and instantly on site.

= Contacting establishments by phone and asking them some of the questions on the

questionnaire to check that the researchers collected the data correctly and complied with

:ll'lli:l
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the instructions during their visits. These calls also seek to obtain any missing data and to
thank data providers for their collaboration.
= Responding to field inquiries, whether those of the field researchers or the data providers.
= Checking the accuracy of the location where the questionnaire was completed by matching

its coordinates with the ones recorded in the sample file.

12.Bulletin Beneficiaries and Benefits:

All sectors interested in keeping up with economic changes in the economic activities in the Kingdom of
Saudi Arabia. The Ministry of Economy and Planning, the Ministry of Commerce and Investment, the
Small & Medium Enterprises General Authority, the King Abdulaziz City for Science and Technology, and
the Saudi Authority for Intellectual Propertyare considered to be the main beneficiaries of this bulletin,
in addition to regional and international organizations, academic researchers and investors. The results
of the Institutional Innovation Survey can help identify changes in the Saudi economy and the growth
rates of innovative activities. Its data can help decision makers and labor market planners in the Kingdom
by providing them with indicators on the sizes of workforces according to educational level and the sizes
of activities contributing to innovation. Its data can also be used to conduct local, regional and

international comparisons, studies and analyses.

More details on the Institutional Innovation Survey methodology can be found on the GASTAT

website:

Allah is the Arbiter of Success.
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13.Results of the Institutional Innovation Survey:
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The Total of employees in the innovative establishment by scientific certificate, and sex, in the year

of 2018
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Table 2
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Table5
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3

~

4

The percentage of the innovative establishment by size of establishment and by the location of the head office

Size of Total
Estabelishment
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Source GASTAT
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The percentage distribution of the innovative establishment In products by size of establishmentand by type of productinnovation
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Table 8

No

4

5

Statement

Innovation Inside the estableishment only
Innovation in cooperation with other
establishments or organizations
Innovation through other establishments or
organizations
Innovation has been on goods or services

developed from other

Total

Source GASTAT

Bl £gi g edgo wuun Giladiall (né aybiall Glitall uwill gijgill

The percentage distribution of the innovative establishment In products by place and by type of innovation

2018 2017 2016
goods tive services goods ive services goods
5800 eilana 5 al 5,500 cilana 5 S0 al 5500 cilars ERLTrp
38% 40.5% 38% 39% 36.5% 42%
26% 21.9% 24% 24% 25.8% 23%
18% 17.6% 19% 17% 19.1% 17%
18% 20.1% 19% 20% 18.6% 18%
100% 100% 100% 100% 100% 100%
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The percentage distribution of the innovative establishment In products by place and by
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Innovative services

2018

Innovative goods

type of innovation

Innovative services

2017

W Innovation Inside the estableishment only

Innovative goods

M Innovation in cooperation with other establishments or organizations

M Innovation through other establishments or organizations

Innovative services

2016

W Innovation has been on goods or services developed from other establishments

Innovative goods
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The percentage of the innovative establishment in products by marketing location
» Statement 2018 2017 2016 oledl »
New innovative products in the vl Gaeell (3 500a 5,550 cilaill
1 21% 22% 24% T,
estableishment's market el
New innovative products only for the .
2 24% 26% 29% lbioll Wadsasns 5,82l cilanlP* 2
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Table10

MWalues in millions SR)

No Esta.bseiﬁz I'?:nents
1 49-5
2 249-50
3 250+
4 All

Estabelishments

YA el gogsg slaiel) ama

team B Sl alarinall e

Sales of innovative products by size of the establishment and type of product 2018

The Total

e

30,455

65,756

91.970

188.181

(= A cptins a1y
2018

Products that hawe improwed and new improwved and new
been modified slightly products for products for the
establishment market afma ok P
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- b ool goalh B = 3! 311a =
= o il 3 5 et e drn Y. AP T TR ]
- e slonall e 5 (Bl mnna g
21,125 6.250 3.081 49-6 1
36,486 19,586 9.683 249-50 2
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24,994
12,230
9,683
3,081

The Total

Products that have been

modified slightly

m49-6 m249-50

New or heavily improved and
new products for
establishment

New or heavily improved and
new products for the market

2018
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m All Estabelishments
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Tablel1
Total
Size of
o
Establishment
alayn
1 49-8 100%
2 229-50 1008
3 250+ 100%
Al
100%
Establishments.
Soume BASTAT
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=
=
(%)
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9
n
—
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=
(7]
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35%

New or significantly improved
methods of manufacturing and

praduction
services have

een devised

-

2
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The percentage dlstnbutlun of the innovative Estabhshments In operations by size of establ\shment and by type of innovation
2018 2017 2016
Created new or Creted new or Created new or
Mew or significantly Hew or significantly Mew or significantly
suppart sctivites for e o meroved methods of support activities for e o meroved methods of suppart activtios for e o mproved methads of
operations, such = . e manufscturing and Total operations, such 25 . e manufoturing and. Total operations, such = . - manufacturing and
’ lagiatis or defvery have i logistics ar defivery have : logistics or defvery have
maintenance sys b e production of goods or maintenance systems, oo e production of goods or maintenance systems. o raduction f goods o 3
procurement, or e o services have been devised frocurement, or senices have been devised
stcaunting axcounting aczaunting |
dtasssptne sabid | Jisssogtio pesatiad || dtansoptiin pesatutil |
el bt ii..lf.\lg'liaul..ﬂ.mti)h aa.{u.ghmf.,.u.mjfh Sl Y ﬂuf.\ngliuun).ﬂl.lfilh ﬂu.tungliu;;\n).ﬂl.ljfh Al li..lf.mg"iuul)ﬂmfj)h aa.{mgTEMA;..,u»‘gfh
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errr e PRETI YTl ol gl plaal T bl gl gl il gllal A il gl gl Cilall gl el
3% 3% 36% 100% 4% 1% 6% 100% 6% EALCY 3% 295
348 348 3% 100% 5% 3% 2% 100% EELY 358 ERCY 249-50
35% 34% 31% 100% 3% 36% 33% 100% 35% 38% 27% 250+
34% 34% 338 100% 32% 33% 33% 100% 34% 34% 32% ilisiall giaa
s il st tigh unal
THE PERCENTAGE DISTRIBUTION OF THE INNOVATIVE ESTABLISHMENTS IN OPERATUONS BY SIZE OF ESTABLISHMENT
AND BY TYPE OF INNOVATION
0%
36% 36% 36% %
o 34% 34% 9~
4% 3% m 34% .- . 4% =
. — 33% = 33% 33% 33 = "
- S 31% 31% [ 3% a2 = 3% 3% 3%
B B = = = =
| = x x = = = 20
: = = B H H H -
i : 3 : 3 : 3 : : E 10%
= = B H H H
- LI E = L] = = = = o
Total Created new or sigrificantly New or significantlyimproved New or significantly improved Total Created new or significantly New or significantlyimproved New or significantlyimproved

operatians, such as
maintenance systems,
procurement, or accounting

017

improved support activities for ways of logistics or delivery methods of manufacturing and
have been devised

praduction of goot
services have been devised

s m Al Establichim

250+

improved support activities for ways of logi
operations, such as
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Table12

-

Innovation in cooperation with other
establishments or organizations

Innovation through other
establishments or organizations

Innovation has been on operations
developed from other establishments

Source:GASTAT
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The percentage distribution of the innovative establishments In operations by place of innovation

Statement

Innovation Inside the establishments

only

Total

2018
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100%

2017
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Table13
size of

No

Establishment
1 49-6
2 249-50
3 250+

All
Establishment

Source :GASTAT

General Authority for Statistics

clmaMld alolldl

32%

31%

APPLY NE
PRACTICE

Total

100%

100%

100%

100%

USINESS

ORGANIZE

EDURES

New ways or tools to
organize external
relations with other
establishments or

gavernment arganizations

82432 Sigal ol gk

auzylall cls dall sl
of gl oliiall ga
**2auag4al laiall

32%
30%

2%

auhiill pa anll cgi g alitiall o Cuws aubiill nd ool Gliiall (il gijgill
The percentage distribution of the innovative establishments In arganization by size of establishment and by type of organization innovation

2018
Newr ways or tools to
Hewr methads or toals for organize external
Apply news business.
organizing work relations with other
Ppractices to organize Total
responsibilities and establishments or
procedures
decision making government
organizations
03123 cilgsl gl gy
o313 sl gl e lal] b
SRS | el i -
Jasll Sllotuus il ~, ol Sldsalizaann
kel sl 03y
==Ll slaslg e o Gilabioll ol a0
ML
35% 33% 100% 36%
379% 33% 100% 31%
38% 30% 100% 3%
36% 33% 100% 2%

2017

MNevs methods or taals
Apply new business
for arganizing wrork

g | Precties o organize
respansibilities
procedures
decision making
8133 Sl ol gy Ciluslan gk

Josll Slylgius aghid  aghil oyl Jlacl

=1,al slaslg el
34% 30%
35% 34%
37% 29%
35% 32%

Total

alall

100%

100%

100%

100%

Newe ways or tools to.
organize exteral
relstions with other
establishments or
government
organizations
03123 cilgsl gl gy
Sl lall ot
Liiall ga agylall
Gilakioll ol sl
rrramgtall

36%
31%

34%

32%

W s
2016
New methods or taols
Apply new business
for arganizing work N -
Practices to organize
procedures
decision making o
- e
sliiall
B33 gl ol gl Cluylan gubs
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35% 29% 49-6 1
35% 34% 24950 2
44% 23% 250+ 3
36% 32% Slbiall gy 4
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THE PERCENTAGE DISTRIBUTION OF THE INNOVATIVE ESTABLISHMENTS IN ORGANIZATION BY
SIZE OF ESTABLISHMENT AND BY TYPE OF ORGANIZATION INNOVATION

26%

TOTAL

. £ ”
3 £ & - =
| i‘ ‘ ‘ -}
AYSORTOOLS NEW METHODSOR APPLY NEW BUSINESS TOTAL
TO ORGANIZE TOOLS FOR PRACTICESTO
EXTERNAL RELATIONS ORGANIZING WORK ANIZE
WITH OTHER RESPONSIBILITIES AND URES

ESTABLISHMENTS OR
GOVERNMENT
ORGANIZATIONS

DECISION MAKING

2017

m496 24950

250+

All Establishments

NEW

VW

31%
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AYSOR TOOLS
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44%
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3 0%

32%

29%
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ORGANIZE
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TOOLS FOR
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The percentage distribution of the innovative establishments In marketing by size of establishment and by type of marketing innovation

Table 14
2018
e viays of ignifi
fea newmedizor o
New ways of ‘marketing changes in the Wew ways of
new techniques
Totsl  pricing goodsor  channels ar sestheric design Totsl  pricing goads or
© for product ) X
o | S services producisales 7 PP or packeging of services
methods ome the praduct
v o)Ll
el 03,33 gy i - ‘Q’TMJ alewas kilug D “m LIVECW-Y
alaal ol gl 8! G:gui asma culiiar = alaall ol plosll e
cilesn gjh of Ll
PR sl 30 . ranpanll
=2 aall Lol el
1 496 100% 26% 24% 25% 25% 100% 26%
2 249-50 100% 24% 25% 26% 25% 100% 24%
E) 250+ 100% 27% 21% 28% 24% 100% 31%
4 Allgsiablishments — 100% 25% 2% 26% 25% 100% 25%

Source:GATTAT

2017 2016
ew ways of ignifi ew ways of
" newmegizor oo " New media or  Significant changes
marketing changes in the Newwaysol | marketing
new techniquss new techniques  in the sesthetic
channels ar assthetic design Total  pricng goodsar  channels or
Y ferproma o i " forprodus  desgnorpsdagig
* promotian ' PrS * promotion  oftheprogu  Slualles e
methods the product methods
0223 ol clpai oyl st
PRAE e g YO Coens | elren e | o | SO
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slseghal o ddleal rrat] | Sl T
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25% 25% 24% 100% 28% 25% 25% 2% 29-5 1
2% 26% 25% 100% 24.9% 22.5% 262% 2455% 248-50 )
20% 29% 20% 100% 26.8% 23.9% 29.6% 19.7% 250+ 3
223 26% 25%
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The percentage distribution of the innovative establishments In marketingby size of establishment
and by type of marketing innovation for 2018
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Table1s

“LiH
Il
aLitiall A cuss AT ahiiill wwghn nllo pca ple Cilos pill @ yanell Sliiall o
Tha parcentage of the Innovative estabishments thathave recelved ECIM‘EII'IITIEI'I'Cﬂl'laI'IEIEISI.IDDDI'EfDIII'II'ICI'I.l'aUCII'I ACUItES Dy slze of establishment
that have received support
Siza of - e i .
i dogeanll Cildiinll i il ".n:_l_'l .
ishment 2018 2017 2016
1 49-6 4.02% 429% 4.50% 49-6 1
2 249-50 7.66% B.37% B.44% 249-50 2
3 250+ 12.77% 12.22% 9.09% 250+ 3
4  AlEstablshmants 7.62% 7.97% 7.47% olivallpies 4
Sounce GASTAT shoa gl dololl divgll jpun ol
Al
R
The percentage of the innovative establishments that have received
government financial support for innovation activities by size of
establishment
14.00%
12.00%
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8.00%
6.00%
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Table16 Vidsa
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- 1A plal ggloill (na cliyidl piigo g £gi cuun aljlanlll (aa d@igloiall Giliiall (uuill pijgill

The percentage distribution of establishments cooperating in innovations by type and location of partner in cooperation

All non-Gulf
Total Gulf States Saudi Arabia
countries
No Type of partner in cooperation : aleill pa clipinll gi e
alnall e s adlall Arsgzall
: L = sl
doulall
1 Other enterprises within your enterprise group 100% 22% 6% 72% sluiall lgl dmlill ildpiall degaan Gauh sl agd 1
2 Suppliers of equipment, materials, ingredient or programs 100% 21% 10% 69% aall of Silighall gf slgall of Dilsnall 5350 2
Consultants or commercial labs incl. private research .
100% 30% 4% 66% dnlall Cigall smleosg dglaill Silpiaall of Guojlidwdl 3
institutes
4 Clients from the private sector 100% 25% 5% 70% walall glhall o cilac 4

Competitors or other establishments in the . " .
5 ) 100% 19% 12% 69% sliiall Galall ghall pa a0l Sliviall of Grwaliell 5
establishment's private sector

Government or public research institutes, universities or ilnalally dalall iyl Slawdall of *diagis Slade
_ L 100% 24% 5% 71% ) -
any higher education institutes el auleill Gibuwgo o lope ol
Sourca:GASTAT el Jll aslall aligll 3jauaall
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The percentage distribution of establishments cooperating in innovations by type and location
of partner in cooperation

24%
5% L___| Government or public research institutes, universities or any higher education institutes

L S ——
199% [T

12% | | Competitors or other establishments in the establishment's private sector
69%

25%
5% | | Clients from the private sector

L —

30% | |
4% || Consultantsor commerdial labs incl. private research institutes

L S ———

21%
10% L_______| Suppliersof equipment, materials, ingredient or programs
69%

22%
6% | | Other enterprises within your enterprise group
72 (e ———
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Total

100%

100%

2018

Donotknow Did not Help
el deluigd
2% 21%
4% 23%
43% 2%

ilitiall JlanMl aca (d Cromby il dakilll il pijgil i||‘||‘"

2017

Helped Total  Donotknow DidnotHelp  Helped

oseli byl
4T% 100%
30% 100%
3% 100%

el sbded el

33%

47%

43%

2%

4%

7%

4%

2%%

Total

100%

100%

The percentage distribution of systems that have contributed to the innovation of establishments i

Wil

Iy
1

2016
Donotknow DidnotHelp  Helped W &
alefy acladgd el

% 23% 43% Augilal | Rualian 1
4% 3% 29% M)Sdln aSU Gya> allas 2
4% 7% %% sl sl 3
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L i

il

The percentage distribution of systems that have contributed to the
innovation of establishments

Table17?
No Systems

1 Competition Palicy

Intellectuzl Property Rights
System

3 (Government suppart

Source:GASTAT
Did not Help

201

Helped

8

M Competition Policy

Did not Help

2017

Helped

M Intellectual Property Rights System
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20%
15%
10%
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M Government support
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il gf il gle Cliiall ciaclw il Joloal! il syigll

The percentage distribution of the factors that helped establishments to innovate or Innovation decision

2018 20017 2018
Ne Factars Total Domotknow  Didnot Help Helped Total Donotknow  Did not Help Helped Total Donotknow  Didnot Help Helped dalgall #
el ol acai ol aucla aleell olefy et gl ata aleell olely selail cucle
Financing and casts related 1o
1 100% 24E% 266% 285% 100% 45% % 28% 100 45 -1 % oot Ralaal | ety Lt 1
innovation -
2 Knowisdge factors 100% 4% 2% 3% 100% 3% 2% 5% 100% 435% 223% 347% 23,0l lalye 2
3 Market factors 100% 0% % 3% 100% 0% 7% 4% 100% 0% % 3% e gaall Jalye 3
Toure:GAITAT sbna gl anloll afigh ;pun af
S g haagadl il sl £ e o o 2 gl gf il s ) i Bl ) B ) R g
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The percentage distribution of the factors that helped establishments to innovate or
Innovation decision
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The percentage distribution of the innovative establishments by size of establishment and type of procedure on intellectual property rights

2018 2017 2016
Registering a Registering a Registering a
Applying Applying Applying
Trademark patent for Trademark patent foran Trademark patent foran
fora fora fora
registration an industrial registration  industrial registration  industrial
Size of " patent « patent : patent .
esign lesign lesign &Laiall
Establishment e e g ¢ = e
. B2 Jod ;_d.b_!{o_\ﬁ_ﬂl . @2 Joad __lJ..b__lfnJ.éle ~ oclp @a Juad .Td.b__lfo_\ﬁﬂl
b sl 6elp (nle Jogunnll ) 1pial Gelp ude Jguanll - wound elial  onle Jgunnll
ayhidede £ ayhidede dylai do e £
uclin prond glpisl éelp uicliin pand il selp utclin £l delp
1 49-6 1.2% 0.4% 0.4% 0.7% 0.2% 03% 0 8% 03% 0.4% 49-6 1
2 249-50 1.7% 0.7% 0. 8% 1.5% 0.7% 07% 1.7% 06% 0.8% 249-50 2
3 250+ 2.5% 1.3% 1.5% 2.4% 1.1% 1.5% 23% 1.1% 1.3% 250+ 3
All -
= v 1.7% 0.7% 0.8% 1.5% 0.6% 0.7% 1.6% 0.6% 0.8% Silduiall foa 4
= Establishments
A% Source:GASTAT clasyll aslall atigl sl
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The volume of expenditure on innovation by the size of the establishment and the type of expenditure

(Values in millions SR) (sl ) i aal
2018
Spending on training Spending on acquiring
Spending on acquiring
for innovative existing knowledge
machinery,
No Size of Es hment Total Other expanses activities and other from other . Lol
tablis ipment, software =
costs associated with  establishments or s == r
and buildings
innovation organizations
il glaidl
_ e olowii§l ple Glasdl ol DI elial nle Glaidl
= & piivall db 2 11
k| Sl sl - i nrgagall Aep ] Silanplly Gilizally
Abuipall s 0 Ll c -
! e sl Slakis gl Sliis niballg
el -
1 49-6 9,471 123 8§74 436 8,038 49-6 1
i 24950 22,804 297 1,982 804 19,721 24950 i
3 280+ 31,913 420 3,386 1,243 26,864 260+ 3
4 Total 64,188 839 6,242 2,484 54,623 Al 4
Source:GASTAT chasll aslall aligll :juaal
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