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Introduction 

Tourism is one of the major developmental sectors for the role it plays and the influence it 

has on social, economic, environmental and cultural development in both of developing and 

developed countries. Tourism in Saudi Arabia is considered as a major source of economic 

development for the revenues it yields to the economy and the job opportunities it provides for 

citizens, in addition to stimulating infrastructure and improving services. Additionally, it activates the 

economic cycle of different business. Saudi Arabia pays a special attention to this sector in Saudi 

Vision 2030 as it is one of the main pillars of national economic variation. 

By virtue of cabinet decree no. (211) of 13/1/1437H, the General Authority for Statistics 

(GAStat) has obtained the authority to conduct surveys in the economic, social and population fields 

on behalf of the kingdom and to publish them periodically. Based on this authority, GAStat has 

developed programs that aim to create a statistical database in all fields, including (tourism surveys) 

in 2018, the Tourist Establishment Survey was conducted as the second such survey by GAStat on 

KSA's tourism sector. The importance of the survey lies particularly in the comprehensive data it 

provides on the tourism characteristic industries such as the number of tourist establishments, the 
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number of workers and their remunerations, the value of revenues and expenses, the capital 

composure, and other data appertaining to tourist display. 

The General Authority for Statistics (GAStat) thanks all the partners and clients concerned, 

the cooperation of whom was essential for making this bulletin possible. Also, GAStat would like to 

extend thanks to owners of establishments for their understanding and positive response to the 

survey. Their cooperation, after the guidance of Allah, was pivotal for the issuance of this bulletin.  

 Allah is the Arbiter of Success. 

 

General Authority for Statistics (GAStat) 

 Tourism Statistics 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 Tourist Establishments Survey Bulletin 2017                                                                                                                                                                                    

8 

Methodology  

➢  General Description 

Tourist Establishment Survey is a scientific study on the tourist offer through a detailed measure 

of the different aspects appertaining to the characteristics and the performance of tourism 

characteristic industries in all administrative regions of Saudi Arabia. The inspection methodology 

has been adopted in the survey using a sample representing all establishments working in the 

tourism characteristic industries. The survey is conducted annually. 

➢ Main Objectives of the Survey 

In general, the survey aims at collecting and providing accurate statistical data and information 

that correspond with the relevant international recommendations as it helps in evaluating the 

performance, setting policies and decision taking in topics related to tourism. Therefore, this 

survey seeks to achieve the main following goals: 

• Providing indicators that aid in calculating the Gross Value Added of tourism activities. 

• Providing data on tourist offer as a prerequisite for Tourism Satellite Accounts (TSA) to 

calculate Tourism Direct Gross Value Added, and consequently calculating tourism 

contribution to GDP. 

• Providing detailed and descriptive data on tourism characteristic industries to identify 

operation, performance, and development rates for each activity. 

• Recognition of the number of workers in each activity and the participation of each activity, 

and tourism sector as a whole in creating job opportunities in addition to the level of jobs 

nationalization. 

• Identifying employment characteristics in tourist activities and their remunerations 

represented in wages, salaries, in kind and cash advantages. 

• Meeting the needs of the tourist sector from statistical data and information on productive 

tourism characteristic industries. 

• Meeting national requirements related to data on tourist offer and tourist establishments that 

aid in performance-monitoring which is considered as one of the goals of National 

Transformation Program 2020.  

➢ Survey Coverage 
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The survey covers all establishments that are related to tourism characteristic industries. This 

concept is stated by World Tourism Organization in international organizations guide of tourism 

statistics for 2008. The guide is aimed at setting a mechanism to identify the productive industries 

related to tourism. Tourism characteristic industries refers to all industries that typically produces 

tourism characteristic products. The World Tourism Organization has made a list of ten tourism 

characteristic industries in addition to another industry to be identified by each country in the 

course of what distinguishes the country such as commodities and other tourist services not 

elsewhere classified. The following table displays such tourism characteristic industries: 

 

List of tourism characteristic industries 

Tourist Activities 

1 Guests accommodation 

2 Serving food and beverages 

3  Passenger rail transport 

4  Passenger road transport 

5  Passenger water transport 

6  Passenger air transport 

7  Transport equipment rental 

8  Travel agencies and other reservation services 

9 Cultural activities 

10 Sports and recreational activities 

11 Other tourism characteristic industries in the country 

The criterion adopted to distinguish between tourism characteristic industries and other productive 

industries is the amount of guests' demand for the products provided by such industries. Tourism 

characteristic industries are those which meet one or both of the following criteria: 

✓ The tourism expenditure on the industry has to represent a significant share of the total 

expenditure on guests. 

✓ The tourism expenditure on the industry has to represent a significant share of its total 

outcome in the economy.  
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In this context, International Standard Industrial Classification of All Economic Activities (ISIC4), Rev.4 

has been adopted. as each main industry in the previous list contains several tourism characteristic 

industries on the fourth level of the ISIC4 as follows:  

 

 

Tourism characteristic industries by main categories of International Standard 

Industrial Classification of All Economic Activities 

Tourist Activities 

Classification 

Symbol ISIC 

4  

Description 

1 Guest accommodation services 

5510 Short term accommodation activities 

5520 
Camps venues, and entertainment 

vehicles parks 

5590 Other accommodation places 

2 
Activities of food and beverage 

catering 

5610 
Restaurants and mobile food service 

activities 

5629 Other food service activities 

5630 Beverage serving activities 

3 Passenger rail transport 4911 Passenger rail transport, interurban 

4 Passenger road transport 4922 Other passenger land transport 

5 Passenger water transport 
5011 

Sea and coastal passenger water 

transport 

5021 Inland passenger water transport 

6 Passenger air transport 5110 Passenger air transport 

7 Renting transport means 7710 Renting and leasing of motor vehicles 

8 
Activities of travel agencies and 

other reservation services 

7911 Travel agency activities 

7912 Tour operator activities 

7990 
Other reservation service and related 

activities 



 Tourist Establishments Survey Bulletin 2017                                                                                                                                                                                    

11 

9 Cultural activities 

9000 Creative, arts and entertainment activities 

9102 
Museums activities and operation of 

historical sites and buildings 

9103 
Activities of gardens, zoos, and natural 

reserves 

10 
Sports and recreational 

activities 

7721 
Renting and leasing of recreational and 

sports goods 

9200 Activities of gambling 

9311 Operation of sports facilities 

9319 Other sports activities 

9321 
Activities of amusement parks and theme 

parks 

9329 
Other amusement and recreation 

activities N.E.C. 

11 
Tourist services distinguishing 

the country 
----------- Various service activities 

➢ The Survey Framework  

The data of establishments enumeration for 2010, updated in 2015, was adopted as a general 

framework for this survey as it contains all main data on all establishments in Saudi Arabia in 

accordance with the International Standard Industrial Classification of All Economic Activities (ISIC4), 

Rev.4. Such data were required for taking the targeted sample of this survey. 

➢ Sample Design and Selection 

Two procedures were taken for designing and selecting this survey sample: 

✓ Comprehensive enumeration method of large establishments (hotels, and hotel-furnished 

apartments).  

✓ Inspection through stratified random sample suitable to the size of the sample of other tourist 

establishments. 

This type of sampling has been adopted to guarantee the ideal representation of the taken sample 

by relative weight of each category of the various establishment categories.  
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➢ Time reference  

The data of the Tourist Establishment Survey has been collected for 2017. 

➢ Sampling unit 

The sample unit of this survey is the establishment which is defined as an economic unit with legal 

entity and a fixed location where a specific economic activity is practiced. The establishment is the 

smallest economic unit that may have data on the workers, their financial remunerations, revenues, 

expenses and capital formations.  

➢ Geographical Scope of the Survey 

The survey covers establishments working at tourism characteristic industries in major 

administrative regions in Saudi Arabia (13 regions). Each region is represented according to its 

percentage through the updated framework of establishment enumeration. 

➢ Survey Plan Development Method  

GAStat has conducted an executive plan for the survey including the survey goals, concepts, 

terms, Economic Activities Manual, sampling style, cities covered by the survey, the survey 

form, and timetable, in addition to preparing a booklet for labor force training, the used 

models, reports, training lectures, and results extraction.  

➢ Survey Form  

The form has been designed and prepared by GAStat in accordance with international 

recommendations, standards, and terms issued by the World Tourism Organization. It has been 

into consideration upon forming the form to include all data and information that achieve the 

survey goals and provide the data required for obtaining the required indicators. The survey form 

includes the main following items: 

• Economic Activity 

• Establishment ownership 

• Legal Personality 

• General Data on the Establishment 

• Employees Data  

• Worker compensations  

• Operating Expenses (commodities and services) 

• Manufacturing Expenses  
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• Operating Revenues 

• Transfer Revenues 

• Alteration in assets and liabilities 

• Financial assets by institutional sectors based on from whom? and to whom? 

• Performance and Operation 

• Enabling Business Environment 

➢ Data collection method  

The data collection lasted for 4 weeks in June 2018. Throughout the survey, data were collecting 

by direct contact with the establishment to complete the survey form, as the assigned researchers 

visited the establishments included in the sample of the survey and completed the data directly 

using tablets and the survey form to collect data easily and accurately. 

➢ Data Quality 

Quality control, which is executed in conjunction with data collection, is one of key stages of 

implementing Umrah survey, when a fully automated system is adopted with certain regulations 

to control data entry, to find errors and notes on forms and to fix them under a supervisor after 

recurring to the household if necessary. 

In addition, quality control stage involves following up and studying daily reports coming from 

respective operation room, then preparing periodical reports on field work progress and 

submitting them to GAStat officials. 

This stage also incorporates field visits by a number of specialists, to gain field insights into data 

collection, entry and reviewing, and to follow up the application of instructions to obtain top 

quality results. 
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• Statistical unit 

It is the smallest independent part of the general framework. It is subject to the statistical 

study and it has a fixed place, and is used as a basis for collecting data.  

• Establishment 

It is an economic entity with legal personality. It has a fixed location and carries out a 

certain economic activity. It is owned by one or a group of individuals, company, semi-

government sector, or an establishment. The establishment is the smallest economic unit 

that may have data on workers, their remunerations, expenses, revenues and capital 

formations. 

• Workers  

It includes all individuals (Saudis and non-Saudis) males and females, who work at the 

establishment. It also includes establishment owners, partners, employees who work 

for a wage, volunteers, those who work full time or part time, temporary workers, 

and those who are paid on a daily, weekly, or monthly basis. It also includes partners 

and members at shareholding companies, governing council heads and members who 

work at the establishment, in addition to workers who have paid leaves. The average 

number of workers is calculated by dividing the number of workers at the end of each 

month of the year on the number of the months of the year.  

• Profession 

The type of works that workers practice and spend most of their time therein. 

•  Remunerations  

The due regular amounts paid by the establishment to its workers throughout the year, such 

as wages and salaries payable in consideration of the normal working hours, fixed bonuses 

together with all benefits and allowances such as accommodation, social insurance or 

transport allowances, etc. 

• Salaries and wages 

They are all cash payments, which are paid regularly by the establishment to employees in 

return for their normal work hours as well as fixed premiums before making any cuts by the 
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employer in terms of taxes and contributions by workers in the social insurance, pension 

systems, life insurance installments, union fees and other obligations of employees. 

• Benefits and allowances  

Cash and in-kind payments that are made by the employer to the workers except for salaries 

and wages. Such payments include all sorts of bonuses and benefits, such as scholarships, 

education and medicine payments for the worker or his /her dependents, food and housing 

allowances, transport allowances and overtime, etc. 

• Operating Expenses  

 Goods supplies and services which cover all payments made by the establishment to practice 

an economic activity, whether purchased in the same year or taken from stocks purchased in 

previous years. 

• Accommodation  

The place used by the tourist temporarily for accommodation. 

• Tourist 

 A tourist is a person who travels 80 km at least away from his/her home for purposes of 

tourism. 

• Available Rooms & Apartments  

Rooms and furnished apartments prepared for accommodation in a residential establishment 

(hotel, furnished apartments, lodges, dwelling houses, etc). 

• Occupied Rooms & Apartments  

They refer to the number of sold rooms in the residence establishment (hotels, motels, etc) 

which were occupied during a specific period (excluding complimentary rooms, no-show 

rooms, or rooms where reservations have not been canceled and their residents did not show 

up). 

• Available Beds  

 The number of beds prepared for use in the available rooms in the residence establishment 

(hotels, motels, etc).  

• Guest  
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The person who checks-in in a residential establishment and stays therein for one night at 

least. 

• Local Residents  

Residents who permanently stay in Saudi Arabia disregarding their nationalities. 

• International Residents  

Residents who do not stay in Saudi Arabia disregarding their nationalities. 

• Rooms Revenues  

They refer to the revenues of renting or occupying the rooms (including service charge), with 

excluding other revenue sources in the residence establishment such as (hotels, or other 

facilities inside the establishment). 

• Other accommodation revenues 

They include revenues of all activities and facilities of the residence establishment other than 

rooms revenues.   

• Operating Surplus 

Total revenues, less the total expenses and remunerations. 

• Economic Activity 

All activities performed or services provided by the establishment in return for consideration. 

Sometimes, the establishment gets nothing in return, such as charities that are financed by 

donations. 
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Key Indicators  

 Key Indicators of Tourism Characteristic Industries  

The survey results show that the number of tourism-characteristic establishments has increased 

in to 2017 by some 2%, compared to 2016, and that the number of workers in tourism-

characteristic industries has also increased, when compared to the previous year, by 3.4%. The 

percentage of male workers in 2017 has amounted to 96%, of whom 22% are Saudis, whereas 

the percentage of female workers is 4%, 32% of whom are Saudis.  

As shown in the survey results, the remunerations in 2017 have increased, compared to 2016, 

by 6%, and the revenues have increased by 3.3%, whereas the operating expenses in 2017 have 

increased by 5%. 

The number of establishments of tourism characteristic 

industries  
71600 

Total number of workers at tourism characteristic industries 535,941 

Number of female workers at tourism characteristic industries 19,958 

Total amount of workers remunerations (thousand SAR) 18,636,000 

Total amount of annual operating revenues (thousand SAR) 118,725,764 

Total amount of annual operating expenses (thousand SAR) 58,537,423 

General average of room/ furnished apartment occupancy rate  51.4 % 

Average daily Room/ Furnished Apartment Rate (SAR) 283 

Average revenue per available room/ apartment (SAR)  145 

Average length of stay (nights) 2.9 

 

 Distribution of establishments of tourism characteristic industries 

Figure (1) displays the percentage distribution of all establishments of tourism characteristic 

industries (11 main industries) in Saudi Arabia in 2017. The food and beverage serving industry 



 Tourist Establishments Survey Bulletin 2017                                                                                                                                                                                    

19 

reached 73% of the total number of tourist establishments, followed by guest accommodation 

services (13%), then rail-way transport (1% of total establishments). 

Figure (1): Percentage distribution of establishments regarding tourism characteristic 

industries by type of industry 

 

 

The survey showed that most of the establishments of tourism characteristic industries are 

classified as micro-establishments where less than 6 employees work. The percentage of micro-

establishments reached 82.8% of the total number of establishments. The small establishments 

that recruit (6-49) employees reached 16%. These two categories combined represent about 

98% out of the total number of establishments of tourism characteristic industries. Meanwhile, 

the percentage of medium-sized establishments (with 50-249 employees), together with large 

establishments (+250 employees) did not exceed 2% in 2017. Figure (2) shows the percentage 

distribution of tourism characteristic industries by size. 
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Figure (2): Percentage distribution of establishments regarding tourism characteristic 

industries by establishment size 
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The food and beverage serving industry, together with the guest accommodation industry, have 
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Figure (3) Percentage distribution of workers at tourism characteristic industries by 

type of industry 

 

 

 

 

 

 

 

 

Figure (4) shows the percentage distribution of workers by the size of establishments. The survey 

results show that the tourism characteristic workers are largely concentrated in micro- and small-
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Figure (4) Distribution of workers at tourism characteristic industries by 

establishment size 
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accommodation services (5.4%). The percentage of Saudis working in some sectors does not exceed 

3%. Still, some sectors, such as water passenger transport and cultural sectors, absorb 1% of the 
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Figure (5) shows the percentage of jobs occupied by Saudis at tourism characteristic industries by 

industry type, KSA, 2017.  
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Figure (5) Percentage of jobs occupied by Saudis at tourism characteristic 

industries by industry type 
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Figure (6) Percentage distribution of workers at tourism characteristic industries by 

gender 
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Figure (7) Percentage distribution of workers at tourism characteristic industries 

by gender and industry type 
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Figure (8): Percentage distribution of female workers occupying tourism-

characteristic jobs out of total female workers 
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Figure (9): Percentage distribution of workers by profession 
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 The volume and distribution of remunerations of workers at tourism 

characteristic industries 

According to the survey results, the total remuneration of workers in KSA tourism-characteristic 

industries increased in 2017 by 6% compared with 2016. Three industries had the largest shares 

of remunerations: food and beverage serving (40% of total remunerations), air passenger 

transport (20%), and guest accommodation services (18%).  

Figure (11) represents the percentage distribution of remunerations of workers at tourism 

characteristic industries by type of industry. 

Figure (11) Percentage distribution of remunerations of workers at tourism 

characteristic industries by type of industry. 
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The results show that the remunerations workers at tourism characteristic industries receive at 

each industry are very close. The figure (11) below shows that the percentages of workers and 

the percentage of remunerations are close to each other. For example, guest accommodation 

workers represent 21% of the total number of workers at tourism characteristic industries and 

they receive 18% of the total remunerations. Yet, this is not the same case for air transport 

industry. Although the percentage of workers at air passenger transport does not exceed 5%, 

they receive about 20% of the total remunerations. And the remunerations paid to food and 

beverage serving make up 40% of total remunerations, although those workers represent 54% 

of the total tourism characteristic workers. 

 

Figure (12) The relation between the percentage of workers and the 

remunerations paid to them by type of industry 

 

21.45%

54.02%

0.30%

7.23%

0.05%

5.06%
3.82%

4.69%

0.41%

2.42%

0.54%

17.56%

39.58%

0.47%

7.33%

0.05%

19.87%

3.37%

7.86%

0.32%

2.91%

0.68%

Accommodation for
Visitors

Railways Passenger
Transport

Water Passenger
Transport

Transport Equipment
Rental

Cultural  ActivitiesOther KSA-Specific
Tourism Characteristic

Activities

Employed Compensation



 Tourist Establishments Survey Bulletin 2017                                                                                                                                                                                    

30 

The results indicated that the micro-establishments contributed to the total remunerations with 25%, 

while the shares of small and large establishments in the total remunerations were 31.7% and 29.9% 

respectively. The medium-sized establishments' share in remunerations was 13.5%.  

 

Figure (13) Distribution of remunerations at tourism characteristic industries by 

establishment size 
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Figure (14) Percentage distribution of remunerations of workers at tourism 

characteristic industries 

 

 

 

 

 

 

 Annual Operating Revenues of tourism characteristic industries 2017 

The results showed that the operating revenues of tourism characteristic industries in KSA 

increased by 3.3% compared with 2016. The food and beverage serving revenues reached 35% 

of the total revenues. And the percentage of air passenger transport revenues amounted to 

27.6%. While the percentage of guest accommodation revenues was 17.3% to total revenues. 

Figure (15) demonstrates the distribution of revenues by industries. 
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Figure (15) Distribution of operating revenues from tourism characteristic 

industries 
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Figure (16) Distribution of operating revenues from tourism characteristic 

industries by establishment size 

 

 

 

 

 

 

 Annual Operating expenses of Tourism Characteristic Industries 2017 

Figure (17) illustrates the distribution of tourism-characteristic expenses by industry. The total 

operating expenses of KSA tourism-characteristic industries in 2017 increased by 5%, compared 

with 2016. The food and beverage serving expenses reached 39.5% of the total expenses. And 

the percentage of air passenger transport expenses amounted to 26%. While the expenses of 

guest accommodation services reached 15.6%.  
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Figure (17) Distribution of operating expenses of tourism characteristic industries  

 

Micro- and small-sized establishments represented 28% of the total expenses of tourism 

characteristic industries in 2017. While the medium-sized and large establishments accounted for 

11% and 33% of the total expenses, respectively. Figure (18) shows the distribution of the expenses 

by size of the establishment. 

Figure (18) Distribution of operating expenses of tourism characteristic industries by 

establishment size 
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➢ Performance and operation indicators of tourism characteristic industries 2017 

 

• Key performance indicators of guest accommodation services 

The results of the survey show that the general average of room/ furnished apartment occupancy 

reached 51.4% in 2017, covering all types of guest accommodation establishments all over the 

Kingdom. The annual average of occupancy rate reached about 52.1% and 51% for hotels and 

furnished accommodation units respectively. There is a discrepancy in the values of this rate during 

the year months according to tourist arrivals and local tourism as shown in figure (19).  

 

Figure (19): Occupancy rate of rooms/ furnished apartments by month 
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2017 
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Figure (20): Average daily rate of rooms/ furnished apartments by type 

  

 

On the other hand, the daily revenue per available room reached about 145 SAR in 2017: SAR 148 for 

hotels, and SAR 140 for furnished accommodation units. The following figure illustrates the values of 

the indicator for hotel rooms and furnished accommodation units in 2017 by month. 

Figure (21): Revenue rate of rooms/ furnished apartments by month  
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The average length of stay at hotel rooms and furnished accommodation units in 2017 was 3 nights. 

As shown in Figure (22), the average length of stay for both rooms and furnished apartments is obviously 

close. 

Figure (22): Average length of stay at rooms/ furnished apartments by month 
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Key performance indicators of passenger transport services  

Passenger Transportation 

Services 

Number of 

available seats for 

international trips 

Number of 

international 

passengers 

Rate of 

international 

flights 

operation 

Number of 

available seats 

for local trips 

Number of 

local 

passengers 

local 

passengers 

Rate of local 

flights 

operation 

Passenger rail transport - - 0% 1,8 1.5 83% 

Passenger road 

transport 

5.2 4.4 84.6% 33,9 19.6 57.8% 

Passenger water 

transport 

0.7 0.6 85.7% - - 0% 

Passenger air transport 58.9 42.8 72.6% 68.0 43.8 64.4% 

Total 64.8 47.8 73.7% 103.7 64.9 62.5% 

Reference: General Authority for Statistics (GAStat) 

 The performance rates vary among the different types of passenger transport services as follows: 

1) Railway passenger transport 

The number of available seats on domestic trips reached 1.8 million seats in 2017, and 1.5 

million passengers traveled by railway in the same year. The rate of railways passenger transport 

services reached 83%.  

It is worth noting that railway passenger transport is limited to domestic trips. 

2) Passenger road transport 

The number of available seats on international trips in 2017 reached about 5.2 million seats, 

and about 4.4 million passengers traveled on those trips. Thus, the operation rate of road 

transport services reached about 84.6%. As for domestic trips inside Saudi Arabia through road 

transport, the number of seats reached about 33.9 million seats as about 19.6 million 

passengers occupied them to travel with a rate of 57.8%. 

3) Water passenger transport 

The number of available seats on international voyages reached 0.7 thousand seats in 2017, 

and 0.6 thousand passengers in the same year. Thus, the rate of passenger water transport 

services reached 85.7%. It is noteworthy that water passenger transport is limited to 

international voyages. 
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4) Air passenger transport 

The number of available seats on international flights reached about 58.9 million seats in 2017, 

and about 42.8 million passengers traveled on such flights. The operational rate reached 72.6%. 

As for domestic flights inside Saudi Arabia, the number of seats reached about 68 million seats, 

as about 43.8 million passengers occupied them to travel, with an operational rate of 64.4%. 

5)  KPIs of travel agencies 

As shown in Figure (23), the types of trips purchased by customers from travel agencies in 

2017 were mainly of three types: international trips departing from Saudi Arabia with a 

percentage of 40%, international trips arriving in Saudi Arabia (36.7%), and, finally, domestic 

trips within Saudi Arabia (23.3%). 

 

Figure (23) Percentage distribution of journeys bought by travel and tourist agencies 
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Acknowledged, trips are of two types: 

Inclusive trips: they are an inclusive tourist program sold with an inclusive price covering two or three 

items of the trip items such as travel and accommodation tickets.  

Individual services without inclusive trip where one item is purchased from travel agencies such as flight 

tickets only or motel reservation only.  

The results show that most of the trips sales are in the form of individual services where just one item 

of the trip is purchased, as shown in Figure (23)  

Figure (24) Percentage distribution of journeys bought by travel and tourist units by 

trip type 

 

 

7.8%

13.2%

17.1%

15.5%

23.6%
22.8%

LOCAL TRIPS INTERNATIONAL TRIPS INTERNATIONAL TRIPS 

Trips within a full package  Trips without a full package



 Tourist Establishments Survey Bulletin 2017                                                                                                                                                                                    

41 

 Electronic systems and services used in the tourist establishments industry 2017  

• Establishments using social media 

As shown in Figure (25), the survey results show that the level of social media usage by tourism-

characteristic industries varies greatly. In some sectors, such as railway and air passenger 

transport, the usage of social media reached 100%. In other sectors, such as water passenger 

transport, social media apps are not used at all. 

 

Figure (25): Percentage distribution of establishments using social media 
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Figure (26) illustrates the usages percentage of e-systems by tourism-characteristic industries. 
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Figure (26): Percentage distribution of establishments using e-systems 
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passenger transport, 100% of tourist establishments have cloud data. The percentage of non-
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percentages of cloud data usage by tourism-characteristic industries in 2017. 
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Figure (27): Percentage distribution of establishments with cloud data 
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Figure (28): Percentage distribution of device usage (tablets, laptops, and desktop 

computers) 
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Figure (29): Percentage distribution of establishments with accounting 

(budgetary) books 

 

 

 

 

 Challenges facing founding or operation of tourist establishments 2017 

The survey results show that the main challenges facing the founding or operation of tourist 

establishments include: electricity prices, fuel prices and availability of trained manpower. Figure (30) 
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Figure (30): Tourist establishments' feedback on the key challenges 
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Additionally, results show that the main problems that face developing the work environment are: 

➢ Domestic competition (52%) 

➢ Low demand (30%) 

➢ Problems with its workers (18%) 

Figure (31): Key problems impeding development of the business 

environment 
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